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UNIT: 3AAIT

Task 1: Investigate Portable Travelling Companions

Overview:

Scenario:

Boarding Gate Travel Company (BGTC) has been investigating a number of different products and services to provide to its clients. They have already developed an award winning website that allows clients to view images of holiday destinations, hotels, tourist maps, read travel guides about destinations, and find information about exchange rates and travel warnings.

The manager of BGTC has decided to design and develop a portable travelling companion that they can sell as part of a travel package to clients. The manager is not sure how the product will look but has outlined the following broad specifications. The product must:

· include all the services available on the company’s website

· appeal to tourists, especially backpackers who may use it to navigate and communicate

· include an audio and video player as well as a picture viewer to make it more desirable to clients.
How long will you need? 

Two weeks to complete this task.

What you need to do:

The manager has asked you to develop a detailed client brief and needs analysis for the portable travelling companion. 

Conduct research and take notes to help you prepare the client brief and needs analysis through consideration of the following factors:

1. Determine the needs of the client:
· identify what types of information the traveller will require

· collate and present your results in an appropriate format.

Outcome 1 (Aspect 1) 

2. Determine the purpose of the portable travelling companion and outline the aims and objectives:

· who will use the product? 

· what specific activities can the product carry out?

· describe how often and in what circumstances or environments the product will be used

· collate and present your results in an appropriate format.

Outcome 1 (Aspect 1) 

Outcome 4 (Aspect 3)
3. What will be the impact of the product on individuals (users) in terms of:

· resources needed to use the product

· costs and benefits of the product to the users

· values and beliefs of individuals using this product.

Outcome 4 (Aspect 1)

4. Identify and describe the target audience and user attributes. What will be the consequences and benefits to different groups of travellers using this product?

· how will these benefits and consequences impact on the different groups of travellers?

· what will be the economical, social, personal, physical and ethical impacts that need to be considered? Is there any legislation you must consider?

Outcome 4 (Aspects 2 and 3)

In your journal:

· prepare a time plan that outlines how you will complete the client brief and needs analysis

· explain, in detail, the type of hardware and software you will need to use to produce your client brief and needs analysis.  How have you integrated them? 

· did you require any additional IT skills to complete the task? Explain.

Outcome 2 (Aspects 2 and 3)
Using your findings and notes from the above research create a draft of your client brief and needs analysis for the manager of BGTC. You may want to view existing client brief and needs analysis. In your draft you should consider:
· audience 

· information types (eg: images, text, graphs etc.)

· language

· presentation format.
Outcome 1 (Aspect 2)

 Outcome 2 (Aspects 2 and 3)
Prepare your final client brief and needs analysis for the manager of BGTC.
Outcome 2 (Aspects 2 and 3)
In your journal, critically evaluate your client brief and needs analysis, and reflect on the production processes used:

· is your client brief and needs analysis a useful document for making decisions?
· is it appropriate to the intended audience (the manager), and purpose? What could you have improved?
· justify your selection of management practices in the completion of your client brief and needs analysis

· did you meet your timelines etc.? If not why? 

· did you have to adjust your production process? Why?

· any additional comments.

Outcome 1 (Aspect 3)

 Outcome 2 (Aspect 1)

	What needs to be in your portfolio for assessment?

	· Evidence of your research (survey, notes, tables, graphs, bibliography, etc.)

	· Draft of your client brief and needs analysis

	· Final client brief and needs analysis, ensuring that you have used appropriate language, format and have kept in mind your target audience

	· Journal
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Travel companies will need to diversify the types of products and services that they offer to travellers if they are to remain competitive in business. In this task you will investigate opportunities for a travel organisation to expand its product range.
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OUTCOMES TO BE ASSESSED: 


Outcome 1: Technology Process


Outcome 2: Understanding ICT


Outcome 4: ICT in Society





ESSENTIAL CONTENT - UNIT 3A


Hardware and Software


Digital Data and Information


Social Implications and Trends





LEARNING CONTEXT – Tourism and Marketing
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